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>King Cabs

IN A REGION WHERE CABERNET

IS KING, HERE ARE NAPA VALLEY'S
BEST BOTTLES OF THE SEASON
« FAR NIENTE
A true Napa classic, Far Niente's
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. ! P 2006 Estate Cabernet beams with
' [ aromas of black licorice and briar
oo il } patch with a layered finish.
= b a ]\ « CHAPPELLET
tapult- 4 ot TR ] ! Setting the standard in Napa hillside
Shion - '. m 9 / f Cabernet, only the best blocks of Donn
' 4 ! (G Chappellet's Pritchard Hill estate were
er(ml.(s » ;’ ’ e | used for their 2006 Estate Cabernet.
ovative, , ;‘; “Q, « CONTINUUM
d, wool ; e The next generation of Mondavi wine-
‘new £ ‘ ! makers are following in the same spirit
iline is ' with a new winery appropriately named
WAl's i Continuum, Their second vintage, a
riana 2006 Cabernet, is an approachable
.NC. young wine built for the long haul.

« SHAFER
With the telltale signs of a Stag's Leap
Cabernet, Shafer’s 2006 One Point

Five is a sophisticated choice even next
R O G E R T H A to the house’s Hillside Select.
« BOND
Bond'’s 2005 Vecina is dense
and powerful, showing a wide

range of notes from black cherry
larmont recently to earthy undertones. K.M.
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Hollywood is reinventing itself as
an indie shopping destination, with
the first West Coast flagship of What
Comes Around Goes Around, an
eastside Hennessey + Ingalls book-
store, rotating art exhibitions, pop-up shops and Space 15 Twenty (a hipster
mini-mall on Cahuenga). The latest stylish additions to the area are Scout (relo-
cated from their W. 3rd Street storefront to Cherokee Avenue) and Cavern
(carrying their locally made clothing line, accessories, art and textiles). And creat-
ing the most buzz is Cerre’s retail outpost, showcasing their handmade, buttery

leather collections, new denim line, as well as vintage clothing and jewelry. sx.




